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SEPTEMBER 2018

RETAIL RENOVATION COMPETITION

RENOVATION -

RESTAURANT/SPECIALTY FOOD SHOP

Goose Island, Chicago

suBMITTED BY: 555 INTL., CHICAGO

HE DESIGN FOR THIS RENOVATION

was not to reimagine Goose Island

(Chicago), an already well-known and
respected brewery and restaurant. Instead, it
was decided to take this opportunity to polish
the space and accentuate the importance of
Goose Island among the brewery community
by way of highlighting the people, products and
processes as pillars of the new design.

The concept revolved around an open-floor
approach. Open views into the kitchen put cus-
tomers in and around the brewing process. The
biggest, most involved part of construction was
bringing in steel, opening up brick walls and
making separate rooms feel cohesive with the

main open area. They did this with the open
kitchen, as well as a large taproom that looks
into the kitchen and the brewery (which was also
enlarged), topped off with expansive windows.

Though beyond the tangible design changes,
designers worked in conjunction with market-
ing and promotion teams at Goose Island to
better meld the message and to make sure they
were staying true to the brand's identity.

The judges noted how the design infused
the company's mission with the experience
of breweries today in retail and the culture at
large. “Definitely made it relevant to the experi-
ence,” says judge Kelly. “It's what you expect it
to feel like.”



